
8 WAYS SOCIAL & SEO ARE DIFFERENT
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Target ing is based 

on groups or 

demographics.  

Target ing is based on 

predicted thoughts,  or  

search terms.
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Shar ing can be 

l imit less.  A mini  

v i ra l  buzz can attract 

even more attent ion.  

Website traf�c is 

l imited to the amount 

of keyword or phrase 

per day searches.L
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Emotional ly-dr iven 

topics perform 

better.  Think anger,  

anxiety,  and awe. 

Researched-backed 

topics perform better.  

Think long-form, expert  

answers,  and how-tos.   C
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Engagement is 

evident,  but total  

reach is harder 

to quant i fy.

Traf�c and reach 

are easy to analyze,  

but engagement is 

dif�cult  to track.M
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Visuals are better.  

Facebook posts with 

v ideo get near ly 2x 

the engagement.

Longer text is better.  

Google’s ideal  word 

count is est imated at 

1,700+ words.F
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Interact ions can 

happen instant ly,  

generat ing results 

in minutes.

Page results can be 

slow-moving and 

i t  may take years to 

create credibi l i t y.S
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Fol lowers share 

more frequent ly but 

buy less often.

Vis i tors are prepared 

to purchase but 

share less often.L
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Socia l  posts have a 

short - term impact,  

requir ing cont inued 

t ime and effort .

Search traf�c can 

be cont inuous, with 

rankings last ing 

weeks at a t ime.
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Want to l ighten your marketing load?

I t ’s easy.  Partner with a nat ional ly-ranked lender that has a big digita l  presence 

— l icensed to lend in 41 states.  Then ask how we can ease your burden: 

Not only do we have a wealth of up-to-the-minute market ing mater ia ls you can 

share with your audience, but your c l ients can use our free LoanFly app to stay 

in touch with their  loan of�cer 24/7 and close in 10 days.

For educat ional  purposes only.  Please contact a qual ified professional  for  specific guidance. Sources deemed 
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